
TThe power of we is
alive and well in
Whitfield and Murray

counties. The fabric of our
community is rich with a
history of caring individuals
who are purposeful in help-
ing neighbors and friends. 

Let me share with you
two powerful statistics:

■ 4,724 donors stretched
to meet our goal of $3.35
million during the 2012
United Way of Northwest
Georgia campaign.

■ 2,945 people gave
57,562 hours of service to
the community through
United Way of Northwest
Georgia in 2012.  

At our campaign kick-off
back in September, we gave
out hundreds of bracelets
that said, “Think of we
before me.” As we reflect on
the level of volunteerism
and philanthropy of our
community, it is clear: the
power of we is strong.

I would like to thank
Delyn Ellis of Shaw
Industries for a super year
as board chair. Celeste
Creswell, an attorney with
Miller and Martin, PLLC, is
the new 2013 board chair.
Celeste is a seasoned United
Way volunteer, serving on
our board of directors since
2010. Celeste was the 2011
community investment
chair, has been active in the
Young Leaders Society, and
is a junior Alexis de
Tocqueville Society mem-
ber.  

We are fortunate to have
an awesome bunch of new
board members. I would like
to welcome to the United
Way Board of Directors:
Kasey Carpenter, The
Oakwood; Oliver Cobb,
Oliver Cobb and Associates;
Bob Ringer, Shaw
Industries; Doug Schneller,
J&J Industries; Karen
Townsend, community vol-
unteer; and Joe Yarbrough,
Mohawk Industries. 

The 2013 United Way
officers are: Celeste
Creswell, board chair; Tim
Ausmus, Corporate volun-
teer council chair; Delyn
Ellis, immediate past chair;
Haley Fletcher, finance
chair; Brenda Knowles,
board chair-elect; Lori
McDaniel, marketing chair;
Bob Ringer, campaign chair;
Pat Sain, community invest-
ment chair; and Audrey
Williams, community solu-
tions chair.

We are fortunate to have
community-minded local
companies who generously
support the United Way
campaign year in and year
out. Kevin Sanders, our
2012 campaign chairman,
presented several corporate
awards at our recent annual
meeting.

Americhem received the
Employee Participation
Award. Americhem had 82
percent participation in the
United Way campaign,
which is the highest for any
company with fewer than
100 employees. Gary Dale
and Carra McGuire did an
awesome job leading this
campaign. 

J&J Industries received
the Employee Participation

Award. Eighty percent of
their employees contributed
during the United Way cam-
paign, which is the highest
for any company with more
than 100 employees.

CEO David Jolly and
team ran a stellar campaign
with leadership and Young
Leaders
presenta-
tions. Randy
Foster was
the 2012
campaign
coordinator
and led the
J&J employ-
ees in par-
ticipating in
United Way
agency
tours. The
already
strong lead-
ership cam-
paign grew by 9 percent.

Brown Industries
received an Impact Award.
Brown’s campaign was a
pacesetter and posted an
increase of 47 percent in the
number of donors. Their
overall campaign grew by
10 percent in pledges. The
positive results could be
attributed to the leadership
of Lynn Whitworth and
Stuart Nelson and their per-
sonal participation in the
employee campaign presen-
tations.

Marketing Alliance
received an Impact Award.
Marketing Alliance’s overall
campaign grew by 15 per-
cent which was the result of
a 52 percent growth in the
number of donors. Bryan
Hair provided solid leader-
ship to the campaign along
with Sandi Puckett, the cam-
paign coordinator, who
delivered powerful stories
during employee presenta-
tions.

Dalton Public Schools
received a Growth Award;
their campaign nearly dou-
bled this year, ending with
$23,601. Campaign coordi-
nator Nancy Zahn led the
campaign with creativity

across all the Dalton Public
Schools facilities. 

Mohawk
Industries received a Growth
Award for having the largest
growth in dollars. The com-
pany posted a 17 percent
increase over last year, rep-
resenting $60,533. Joe
Yarbrough led the campaign
this year and did an awe-
some job. Mohawk
Industries also sponsors
Make a Difference Day
annually, providing funding
for service projects in which
over 700 volunteers partici-
pate.

Dorsett Industries
received the Leadership
Giving Award. The United
Way campaign at Dorsett is
highly supported by Bryan
Macon and the company’s
management staff. Bob
Goodroe was the campaign
coordinator this year and
helped the company post an
unbelievable 136 percent
growth in their employee
giving and 95 percent
growth in their total overall. 

Engineered Floors
received the New Campaign
Award. Zac Adamson led
the campaign with the sup-
port of James Lesslie and
Bob Shaw. This first year
employee campaign raised
$33,016. 

Hamilton Health Care
System received the
Teamwork Award. Hamilton
Health Care System’s cam-
paign grew by 29 percent
this year. Hamilton has a
large campaign team, made
of representatives from
every department at the hos-
pital. With the support of
Shawn Molsberger, Westcott
Center Director Mike Stein
led the campaign with help
from Amber Frick and
Melanie Turner. Their team
had lots of creativity and
enthusiasm.

IVC US Inc. received the
Innovation Award. With the
support of CEO Xavier
Steyaert, Micah Riggle has
been instrumental in getting
the IVC-United Way cam-

paign off to a great
start. IVC was innovative by
allowing their employees
time off to attend United
Way agency tours. The shift
and department managers
who attended the tours were
able to testify during the
campaign presentations.
IVC posted a 25 percent
increase in their total cam-
paign.

Vance Bell, CEO, accept-
ed the The Extra Degree
award on behalf of Shaw
Industries. Shaw’s 2012
campaign for United Way of
Northwest Georgia totaled
$1,427,191. Shaw
Industries’ campaign team
was led by Clay Osborn
who ran an outstanding
campaign with 3,995 donors
to United Way of Northwest
Georgia. Employees had the
opportunity to tour United
Way programs over the
summer and were able to
share with fellow employees
the impact of United Way
on local citizens.

Shaw’s Extra Degree:
Shaw Industries is a huge
contributor to local volun-
teer efforts with their
employees contributing
56,195 hours of service in
2012. During the summer,
Shaw Industries hosted
“LIVE UNITED” Week of
Service, mobilizing over
400 employees to participate
in 12 different volunteer
projects. What is truly
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CALL TO
SUBSCRIBE

TODAY!
217-6397

A real community bank!
362 Northgate Drive • Dalton, GA

(706) 277-9646
www.fnbcbga.com

*Annual Percentage Rate (APR) quoted effective date of publication for a limited time only. Normal credit 
criteria and 80% loan-to-value limits apply. At the end of 6 months, interest rate will convert to the Prime Lending

Rate as quoted in the Money Section of the Wall Street Journal, currently 3.25%, plus a margin based on customer’s
FICO score. **If line proceeds are repaid in full within 12 months of opening, customer must reimburse the bank

$250 for closing costs incurred. ***Please consult your tax advisor.

Our Special Home Equity Line Offer
Makes Hope A Reality.

35-Month Home Equity Line

.99%
APR* For First 6 Months

• No closing costs**
• Introductory rate for 6 months
• Interest paid may be tax-deductible***
• Allows you to write yourself a loan

whenever you wish, for any reason!

For a limited time, First Community National Bank is offering
this special, 6-month introductory rate on our Home Equity Line, 
with no closing costs. Come discover the perfect loan resource today.

142212
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 Bunny Babies Bunny  Babies

Pre-payment is required.
We accept Cash, Checks, MasterCard, Visa, Discover & American Express

Call Laura 706-272-7707 

or Jennifer 706-272-7703

You may submit 
your photo along
with the following 

form to:
(no iphone 

photos accepted)

By Mail:
Bunny Babies

The Daily Citizen
P.O. Box 1167

Dalton, GA 30722

By email:
lauramartin@daltoncitizen.com

or jenniferhughes@daltoncitizen.com
or drop by our office at 
308 S.Thornton Ave.

Please include:
Child’s Name:
Child’s Age:
Your Easter Message 
(Limit 20 words, please) 

Phone:
Address:

Sunday, MARCH 31, 2013

14
12

49

Anna Wynn Stokes - 
 5 years

Asher Stokes - 3 years
Happy Easter to our 

 bunny babies!
GDaddy & Nana (Alan 

& BeLinda Parrish)

... a special section
for our area Easter babies

Deadline is Noon,Thursday,  March 28, 2013

$12 per child or 
$10 ea. for 2 or more

The Daily Citizen
is online at

daltonnow.com

Tom Pullen Insurance

2518 Cleveland Hwy., Dalton
located inside DBS Tax, next to Tractor Supply

“I’m looking forward to 
helping you with your 
 insurance needs.”

Tom Pullen, Jr.
 tompullenins@yahoo.com

(706) 529-3712 Office (706) 529-2271 Fax
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Bible verse: “Blessed is
the one who perseveres
under trial because, hav-
ing stood the test, that
person will receive the
crown of life that the Lord
has promised to those
who love him.”

James 1:12 

WORDS OF
WISDOM

Thought for Today: “Man
must cease attributing his
problems to his environ-
ment, and learn again to
exercise his will — his per-
sonal responsibility in the
realm of faith and morals.”

Albert Schweitzer,
German-born 

missionary and Nobel
laureate (1875-1965)

Amanda
Burt

GUEST COLUMN

amazing about Shaw
Industries’ campaign is
that even though the
employee base was small-
er, Shaw employees gave
$60,274 more than last
year, representing a 4 per-
cent increase. Thank you
to CEO Vance Bell and
the executive team for
speaking at United Way
presentations and promot-
ing a company-wide cul-
ture of philanthropy.

The Shaw Industries
campaign team of Clay
Osborn, Season
Chapman, Susan
Bramblett and Vicky
Williams were recognized
as Campaign
Coordinators of the Year.

Media awards were
presented to the following
individuals for helping us
share the United Way
story: Curtis Callaway,
William Bronson, Judy
Elliott, Chester Greene,
Jim Lansing, Lori
McDaniel and Monica
Palacios.  

Thank you to everyone
who gives, advocates, and
volunteers on behalf of
United Way. The power
of we makes us a strong,
vibrant community —
one we all can be proud
to call home.

Amanda Burt is the
president of United Way
of Northwest Georgia.

Community proves the power of we
ATLANTA (AP) — The

National Parks Service will
begin asking Chattahoochee
River National Recreation
Area visitors to begin carry-
ing their own trash out of the
park. 

Beginning in April, offi-
cials say visitors to boat
ramps, picnic areas and trails
will be asked to bring their
own trash bags and take their
garbage with them out of the
park. 

Chattahoochee River
National Recreation Area
Superintendent Patty
Wissinger says the move is a
response to automatic federal
spending cuts. Officials say
trash cans will be removed
from most park locations. 

Wissinger says the park
has hundreds of trash cans
scattered across 48 miles and
emptying them accounts for a
large part of the park’s main-
tenance costs. Wissinger says
the cost savings will help the
park get closer to meeting a
federally mandated budget
cut.

Park orders
visitors to
remove their
own trash


